
This year’s West Coast Art &
Frame Expo and National
Conference, held at the end
of January at the Paris in Las
Vegas, marked the show’s
20th anniversary, featured 140
exhibitors, and saw around
3,500 attendees from 58
countries. Many
noted the influx of
younger art and fram-
ing professionals at-
tending the three-
day show (produced
by Hobby Pubco) and
exhibitors were look-
ing to attract more
millennials. Some
noted that this year’s
show running con-
currently with the
Las Vegas Market,
unlike last year, was
also an advantage. In
addition, The National Confer-
ence looked to the new gen-
eration with many classes
aimed at them. The PPFA An-
nual Convention was also held.

John Chester, co-owner of
Wild Apple, noted that while
he felt that there were fewer
exhibitors in this year’s show,
the quality of those exhibiting
and attending was strong.
“This was an interesting show
for us. Despite the smaller
footprint, I think the drop in
the number of art publishers
exhibiting worked in our
favor,” he said. “We had ex-
tremely productive meetings
with U.S. and international
customers, and we met some
promising new prospects. 
E-mail and videoconferencing
are super-efficient, but noth-
ing takes the place of being
face-to-face.” Mr. Chester
says that the show is still an
important part of the industry.
“WCAF is the one remaining
industry show in the U.S., and
it remains the best way to see
a lot of people in just a few
days. It was great timing for

our sales staff to meet with
customers, as we have some
accounts changing hands and
a new sales director, Shawn
Harned. And having WCAF
coincide with Las Vegas
World Market had a definite
positive impact.” Wild Apple

debuted 300 new images 
during the show and intro-
duced the work of two new
artists Jeanette Vertentes and
Aimee Del Valle.

At the World Art Group
booth, many orders were writ-
ten for the company’s new
Lustr collection. Co-owner
Lonnie Lemco, was encour-
aged by the enthusiasm of 
attendees. “We introduced
our newest product innovation
called Lustr, a uniquely printed
and transparent substrate
with hand-applied gold or cop-
per metallic leaf. The introduc-

tion was so well received that
we wrote orders for dozens 
of customers. Many said that
they liked the customization
and that any image in our 
collection can be printed with
Lustr, up to 36 by 48 inches.”
World Art Group also pre-
sented over 1,000 new images.

Zach Jones, owner of
Penny Lane Fine Art & Licens-
ing, and his team made the
most of their time at the show
after a problem with their
booth that was created to cel-
ebrate the company’s 25th 
anniversary. “This year’s show
will always be memorable on
behalf of the Penny Lane crew
as our entire booth was lost
with the shipping company
and never made it to Las
Vegas,” he said. “Consider-
ing the situation and the two
to three months of work that
went into our booth, we were
able to get some furniture and
a backdrop for us to have our

meetings. Regard-
less, everyone was
super positive, and it
ended up being a
great show for us
thanks to the support
from our customers.”
As part of their an-
niversary, Penny Lane
debuted the work of
more than 25 new
artists. They also pre-
sented more than 500
pieces of never-seen-
before art, along with
over 2,500 images al-

lowing them to continue build-
ing more diverse collections
for customers. 

Andrew Cohen of PI Cre-
ative said that the show went
well for him and that it will set
the stage for the year. “We
enjoyed another solid showing
at the WCAF in 2019,” he

LARSON-JUHL PRESENTS
CUMBERLAND II

NORCROSS, GA‚—Larson-
Juhl has added to its Cum-
berland line with Cumberland
II, featuring a refined rustic
moulding in two clear matte
finishes, walnut and hickory.
With character-grade wood,
Cumberland II contains natu-
ral variations like knots and
sap pockets and is available
in four profiles ranging from
3/4 of an inch to 2 1/4 inches
wide. For further information,
call (800) 438-5031 or visit:
www.larsonjuhl.com.

PRESTO INTRODUCES 
THE SWEEPING ALPINE
PROFILE

BETHEL, CT—Presto Frame
& Moulding introduces its
Alpine collection featuring a
sweeping ski jump-like profile
available in sizes 2 1/2 inches
and 1 3/8 inches. Alpine’s fin-
ish is a tight straight grain in
snowy white, sky gray, and
sierra walnut. For further 
information, call (800) 431-
1622 or go the company’s
website located at:
www.prestoframe.com.
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WCAF EXPO SEES YOUNGER DEMO

Celebrating Framerica’s 50th Anniver-
sary are, from left, Gene Eichner,
Corinne Ferraro, and Josh Eichner.

At the Gemini booth are, from left, Matt
C. Patek, Courtney Wright, Jeanna
Foote, and Ted Jung.
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said. “While we didn’t write
many sales during the show, it
exceeded our expectations.
The interest in our work, 
positive feedback from atten-
dees, and potential of relation-
ships provided us with many
opportunities to pursue. Their
booth featured 350 new im-
ages available in a variety of
substrates.

After a hiatus from
exhibiting in previous
shows, 2019 marked
the return of Art en-
counter, and CEO
Rod J. Maly, said
that it was worth
coming back. “We
made numerous
sales to new cus-
tomers and debuted
our fine art appraisal,
authentication and
sales consulting
services presented
by Brett Maly, of Pawn
Stars.” The Canadian Art
Prints and Winn Devon booth
featured their January 2019
collection of posters and can-
vas prints. 

John Munnerlyn of Image
Conscious said that atten-
dees responded well to their
booth because the artwork
displayed allowed customers
to feel the texture. “We fea-
tured a variety of images
printed on all of the substrates
we offer: standard paper, cot-
ton rag paper, canvas, acrylic,
aluminum, and birch,” he said.
“We took full advantage of
our 300-square-foot booth
and showed a total of 73
pieces ranging in sizes from
small, average to large, and
up to oversize; such as 48 by
36 inches and a few even
larger.” With strong showings
of abstracts, abstract land-
scapes, coastal, animals, and
the work of one of Image
Conscious’ top-selling artists

Lucia Heffernan, the booth also
featured the new 2019 image
catalog. Sales went well, and
Mr. Munnerlyn said they even
sold a fair amount of work off
the wall. “Enthusiasm was at
a high level, and the overall
mood was upbeat.”

Aimee Clarke, creative di-
rector of Third & Wall Art
Group said that while atten-
dance may have been lighter,

some great contacts were
made. “Overall we had a

great show. We met quite a
few new potential clients and
had wonderful meetings with
our existing key accounts. As
an industry, we need to make
it worthwhile for the clients 
to attend shows by offering
new art on a variety of sub-
strates and, of course, thou-
sands of new images show-
cased in our flipbooks.”

At the Sagebrush Fine Art
booth, foot traffic was steady
and meetings with new and
current customers were pro-
ductive. The company’s Pansy
Winterburn said that the
chance to sit down with cus-
tomers is of the utmost impor-
tance during the show. “This
is not a show where sales are
made much anymore for us.
Now that we have gone from
printing to all licensing, it is
more about contacts and
face-to-face meetings. Learn-
ing what we can do better and
what they need currently is
important. Also, we noticed
that there seem to be several
new players in the industry.”
Sagebrush presented more
than 1,100 new images. 

SunDance Graphics de-
buted work by new artist Ani
Del Sol and marked their 16th
year exhibiting. “For 16 out of
the 20 of WCAF’s existence
SunDance has been a proud
exhibitor,” said co-owner Au-
drey Ruggieri. “What can al-
ways be counted on is the

support we receive
from show manage-
ment.” First-time ex-
hibitor, Patricia
Huang, owner of
SevenWall Arts, was
happy to see enthusi-
asm in the industry.
“While we were able
to make some sales
during the show, we
also met with friends,
new and old, that we
hope will turn into
new business.” 

On the framing
side, Larson-Juhl displayed
three of it new line additions:
Carnivale, Colosseum, and
Maison; and the booth had an
emphasis on attracting millen-
nial custom framers and their
customers. “In our booth, we
also highlighted the Larson-
Juhl manufacturing facilities

FRAMERICA DEBUTS
SPUMANTE 

YAPHANK, NY—Framerica
introduces its newest finish, 
a sibling to the company’s
Stainless collection, called
Spumante. Designed to re-
semble the coloring of the
sparkling wine, Spumante is 
a golden metallic with subtle
undertones. “Spumante is the
gold finish that designers and
specifiers have requested
from us,” notes executive 
vice president Josh Eichner.
Spumante is a Framerica 
exclusive, available in profiles
ranging up to 3 inches. Call
(800) 372-6422 or go to:
www.framerica.com.

DECOR MOULDING 
INTRODUCES ALGARVE

HAUPPAUGE, NY—Decor
Moulding presents a new line
called Algarve featuring six
styles with textured surfaces in
white and black. With dis-
tressed highlights, Algarve has
three contemporary flat pro-
files and rabbet depths of
7/16, 9/16, and 1-1/8 inches.
Call (800) 937-1055, www.
decormoulding.com.
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Celebrating 25 years, Penny Lane Fine
Art & Licensing’s team are, from left,
Lynda Gill, Zach Jones, Stacey Hoenie,
and Marc Tshimanyika.

Larson Juhl’s Anabel Nelson, left, and
Briana Miller are pictured in front of the
company’s past and present employee
project anniversary wall.
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both abroad and in the U.S.,”
said Briana Miller, marketing
manager. “We are proud of
the history our Larson-Juhl
factories bring and the beauti-
ful, high quality mouldings
they produce.” Another at-
traction was Larson-
Juhl’s 20th Anniver-
sary wall where they
showcased past and
present Larson-Juhl
team members and
their own unique
works of art. Each
person chose their
art, moulding, and
design, and used
them to tell a story.

At the Framerica
booth, celebration for
the company’s 50th
anniversary drew much excite-
ment with its Willy Wonka-
esque color match machine
display. “At this year’s show,
we debuted our ability to cus-
tomize the color of almost any
finish which could change the
moulding market landscape in
a big way,” said executive
vice president Josh Eichner.
“The custom color match ma-
chine was intended to tell the
story that anything someone
can think of can be made into
a custom finish with virtually
no minimums.” Also, debuted
was new finish Spumante and
their Chalked line. “We actu-
ally had our best show ever 
in terms of written orders but
it’s really just an unintended
bonus,” Mr. Eichner said.

Matthew DeClercq, mar-
keting manager of Fotiou, said
that traffic into their booth re-
mained steady. “The show did
not disappoint, with a combi-
nation of our new booth loca-
tion and revamped design we
felt that 2019 was a very suc-
cessful show for us.” The com-
pany announced during the
show that a new campaign

and product launch with award-
winning actress and artist
Jane Seymour is coming this
summer.

Jared Katz, national sales
manager of Decor Moulding &
Supply, said that all of their
new products helped to gen-
erate interest in their booth.

“We believe our success at
this show was due to the
launch of 150 new moulding
profiles including Mason, Rav-
ello, and Mystic Burls; as well
as, our new display for all of
our framing supplies.” 

Being one of the 20-year
show veterans, Gemini Builds
It and Showcase Acrylics’
CEO Courtney Wright said
that it was nice to see more
younger people in the indus-
try. “We feel our focused
message and the audience of
the class that I gave, How

Framing Retailers Can Out-
pace Online Framing Solu-
tions, put us in a great position.
There were tons of young, en-
thusiastic new business peo-
ple attending. We love the
energy of the new millennial
framers in our industry.” 

Sanda Lapinska, marketing
manager of Artglass, found
that the show was worth the
travel from the company’s
headquarters in Latvia. “We
traveled more than 6,000 miles
and 10 time zones, to meet
with our clients and friends,”
she said. “The sales were not
the main target of our visit, but
we had some very productive
meetings. Coming from Eu-
rope, we see that this event is
an indicator of the U.S. mar-
ket in the framing industry.” 

At the Michelangelo Mou-
lding booth, there were many
new product introductions, in-
cluding two new barnwood
mouldings (429 and 430) and
the 752 line in four finishes
(grey, white, black, and off
white). Owner CharlesGalazzo

said that this year’s
show was improved
over last year. “It was
nice to have more ac-
tion on all three days.
We had a limited
amount of sales, how-
ever contacts, leads,
and product introduc-
tions are the main rea-
son we exhibit.”

A cocktail party
held at the Tru Vue
booth garnered much
attention as Kosal
Eang of Framed by
Kosal, Monroe, CT;

and Myrna Dow of High
Desert Frameworks, Bend,
OR; were named as the win-
ners of its All-Star Framing
Competition. Mr. Eang’s sub-
mission was named Best in
Show: Judges’ Choice during

OWNERS OF MAJOR 
ART COLLECTIONS OPEN
MILWAUKEE MUSEUM

MILWAUKEE—The owners 
of privately-held major con-
temporary art collections have
launched The Warehouse, 
a 4,000-square-foot museum
and gallery to exhibit to the
public pieces from their exten-
sive collections. Contempo-
rary art collectors Jan Serr
and John Shannon have
launched The Warehouse, in
a previously vacant five-story
factory and warehouse build-
ing. It is the first private mu-
seum in Wisconsin operated
by collectors. Laura Peck
Sims has been named as 
the curator. Mr. Shannon
launched The Warehouse to
enable the public to enjoy 
curated exhibits of the thou-
sands of artworks that he and
Mr. Serr and his wife, have
collected over the years. Most
of the works have never been
publicly displayed and include
self-portraits, monotypes, and
contemporary craft. Shown
above is Keith Haring’s Unti-
tled (Self-portrait), 1989, an
ink on paper measuring 4 1/2
by 18 1/2 inches. While the
gallery retains elements of the
historic 1924 building’s indus-
trial past, such as concrete
columns and floors, it also
features LED lighting and dis-
play walls. For more details,
call (414) 252-0677 or visit:
www.thewarehousemke.org.
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At the Wall Moulding booth are, from
left, Brian Waldorf, Brian Williams,
Jennifer Williams, and Scott Lajeaune.

Tru Vue’s president Jane Boyce, left, 
is shown with Myrna Dow of High
Desert Frameworks, Bend, OR, as 
she wins the Best in Show: Attendees’
Choice award for her piece “Inner
Strength–Outward Beauty.”

continued on page XX
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the show and, via online vot-
ing, he was named winner of
the Social Media Fan Favorite
Award. Ms. Dow won Best in
Show: Attendees’ Choice.
Maureen A. O’Connor, mar-
keting manager, global fram-
ing, said that the show is an
opportunity to demonstrate
Tru Vue’s products and meet
with existing and new clients.
“Attendance was about the
same as last year for us, but it
seemed that the framers had
a bit more time to spend on
the exhibit floor,” she said.
“We met with more framers
new to the industry than usual
—and heard there were quite
a few in the classes—that is a
very positive sign.” 

Jennifer Williams, co-owner
of Wall Moulding, said that
some orders were written and
the company’s five new mou-
lding collections—Cielo, Pom-
peii, Deco, Metropolitan and
Reclaimed—were well re-
ceived. “We had numerous re-
quests for samples and a few
box orders during, and after,
the show.” Peter Kolf, co-
owner of Presto Frame &
Moulding noted the attitude
about the company’s new de-
signs was upbeat. “We had a
few good sales, but more im-
portantly we partnered for dis-
tribution into new areas of the
country.” One of the new de-
signs debuted is an ornate line
named Camilla. “We were also
encouraged to see younger
framers attending the show.”

Larry P. Neuberg of Easy
Leaf Products said that since
the show was in a smaller
area of the convention floor
this year, traffic appeared ro-
bust. Interest in the company
was sparked, in part, by their
collaboration with William Adair
for the kick off of the WCAF
Expo’s 20th anniversary with
the William Adair’s Golden

Doors to Infinity gold door art
installation.

On the software side,
FrameReady’s director of cus-
tomer relations and training,
Carol Graham, noted that at-
tendance in their training class
was almost double that of two
years ago. “The attendees were
a diverse group of people with
those who were opening a
new business to others with
multiple stores or high volume
businesses,” she said. At the
company’s booth, previews of
the latest upgrade, Frame-
Ready 11 with Quickbooks in-
tegration and Gunnar CMC

interface (to be released in
March) were demonstrated. 

Shea Farley, CEO of Fram-
ing-Engine.com, said that in-
terest in POS software was up
from last year. “We showed
attendees our new online
framing tool, that allows you
to select from all of the design
options available in one area
of the site, as well as a new
printing and framing visualiza-
tion tool. It was great to see
framers very interested in the
direction of their industry as
these are the people that will
take us into the future.” Paul
O. Thomas, president of Life-
Saver Software Inc., said that
2019 was their best show in
years. “We made many sales
and had nearly a 50% increase
in sales this year over 2018 at

the show. People came to the
booth with a serious intent to
better their businesses.” Life-
saver’s new FrameVue App
and additions to its Cloud pro-
gram drew much interest. 

The new software features
and enhancements added to
SpecialtySoft’s products were
based on customer sugges-
tions. Jeannette King, co-
owner, said that the show is a
great way for her team to get
feedback from existing cus-
tomers while also letting them
know that their input is invalu-
able. “Customers are always
pleased when they see new

features that they, or
other customers, re-
quested,” she said.
“Only they know ex-
actly what their needs
are and we make sure
to respond to them.”

Deborah Salmon,
WCAF Expo trade
show director, said
that being able to cel-
ebrate 20 years of
the show has been a
wonderful milestone.
“We feel honored to
be able to bring the

art and custom framing com-
munity together every year. It
is such a wonderful industry to
be a part of and our 20th An-
niversary show exemplified just
that. According to our post-
show attendee surveys, a
number of people purchased
CMCs, digital printers, cutting
and joining hardware, fitting
tools, and wood finishing sup-
plies, just to name a few. At-
tendees are definitely taking
advantage of the exclusive
show specials that exhibitors
create.” The 2020 West Coast
Art & Frame Expo will be mov-
ing from Paris Las Vegas Hotel
& Casino to the Rio All-Suite
Hotel & Casino, January 29-30.

Reporting by Koleen Kaffan,
editor-in-chief, Art World
News.

ARTPLEX GALLERY
OPENS IN LOS ANGELES

LOS ANGELES—The
founders of Artspace 
Warehouse have opened 
Artplex Gallery featuring 
the work of emerging artists,
while also focussing on
artists who are established
abroad into successful 
careers in the U.S. Within 
immediate proximity to its 
sister gallery, Artplex Gallery
in West Hollywood, Artplex 
is an expansive modern
space with an intimate feel
that allows for front-and-
center focus on each artist.
The opening reception fea-
tured work by artists Iqi
Qoror, Nelson De La Nuez,
Nando Kallweit, Sally West,
and others. For more infor-
mation, call (323) 936-7020
or visit the website at: www.
artspacewarehouse.com.

BUTTERS GALLERY 
BECOMES ONLINE ENTITY

PORTLAND, OR—Butters
Gallery, originally founded 
in 1988 and providing con-
temporary art for both private
and corporate collectors 
nationwide, will operate as 
an online company as of 
February 1st, 2019. Butters
Gallery will operate as an 
online company. The gallery
will continue to help clients
identify and acquire new ad-
ditions for their 
collections and will still 
specialize in contemporary
paintings, sculpture, 
ceramics, glass and 
photography. New work 
by gallery artists will be
posted regularly on the 
company’s website located
at: www.buttersgallery.com.
For further information, 
telephone Butters Gallery 
at (503) 248-9378, visit the
gallery’s website, or send 
an e-mail to: artonline@
buttersgallery.com.
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The Wizard team celebrating the 
company’s 20th anniversary are, 
from left, Mike Talcott, Dani Sprouse,
Keri Boswell, and Stefan McIntosh.
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